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ULTI MATE ELECTRONICS AND P.C. RICHARD & SON  
WI N TOP PRIZES AT MONSTERÕS ANNUAL  

RETAILER AWARDS AND CONCERT 
AT CES 2009 IN LA S VEGAS 

-- Diana Ross Concert Followed Awards Ceremony Honoring Most Monsterous RetailersÑ  
 
Br isbane, CA, January 13, 2009 Ñ  MonsterÕs annual Retailer Awards and Concert was the hot 
ticket for those attending CES 2009. The ballroom at the Paris Hotel was filled to capacity with 
four thousand guests attending the festivities in honor of the Most Monsterous Dealers of the 
Year Awards. A concert by superstar Diana Ross followed the awards presentations, during 
which winners received Monster Retailer Awards in a variety of categories. The top awards, 
ÒThe GoldÓ and ÒThe Global Gold,Ó were presented respectively to Ultimate Electronics of 
Thornton, CO and P.C. Richard &  Son of Farmingdale, NY.  
 
Those nominated for awards were selected as the best Monster Retailers in their particular 
categories, standing out as among the highest achievers in growth, highest percentages of total 
Monster product sales, and dollars-per-store sales. Each nominee reflects the highest standards of 
business procedure in todayÕs retail environment. To win, however, retailers must also have done 
something Òabove and beyondÓ MonsterÕs ordinary business processes. Winners were 
painstakingly chosen from among the selected nominees, with final decisions coming down to 
interviews with Monster reps, sales managers and trainers. 
 
The Gold Award, bestowed on a single retailer from among all the ÒMost MonsterousÓ nominees 
and winners, is MonsterÕs most prestigious presentation. It represents the Most Monsterous 
retailer in MonsterÕs largest market, recognizing outstanding accomplishment throughout the 



year. The Global Gold Award winner is given to that retailer who demonstrated an extraordinary 
ability to implement Monster programs on a global basis.  
 
The Most Monsterous Winners are as follows:        
 
Gold Award         
   Ultimate Electronics, Thornton, CO     
 
Global Gold Award         
   PC Richard And Son, Farmingdale, NY    
  
Most Monsterous Retail Salesperson   
   Ed Kasza - The Little Guys Glenwood, IL     
  
Most Monsterous Car Audio/Video Retailer          
   California Custom Sounds,  Englewood, OH     
  
Most Monsterous Domestic Distr ibutor         
   Capitol Sales Company, Inc., Eagan, MN     
  
Most Monsterous Buying Group         
   Home Theater Specialist of America, Chester Springs, PA     
 
 Most Monsterous Audio/Video Independent Specialist Retailer          
   Schaefer's Lincoln, NE     
  
Most Monsterous Audio/Video Specialist Chain         
   Ultimate Electronics, Thornton, CO     
  
Most Monsterous Electronics &  Appliance Retailer          
   P.C. Richard And Son,  Farmingdale, NY     
  
Most Monsterous International Retailer         
  Harvey Norman Australia, Sidney, Australia     
  
ABOUT MONSTER 
Monster is celebrating its 30th anniversary in 2009. The company was founded by Head Monster 
Noel Lee with a commitment to creating products under the Monster Cablë  brand to literally 
Òmake music sound better.Ó Today, Monster has grown and diversified to become the world's 
leading manufacturer of connectivity solutions for high-performance audio, video, car audio, 
computer, console and computer gaming, as well as a leading innovator in the field of iPod¨ and 
iPhoneª accessories and professional audio and sound reinforcement. Additionally, under its 
Monster Power¨ brand, the company is the leading manufacturer of high-performance AC 
power line conditioning and protection products for audio/video systems. Explore the world of 
Monster at www.monstercable.com.    
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